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2012 Brightcove Innovation Award Winners Announced at PLAY 2012 Global Customer 
Conference

Winners across nine categories recognized for cutting-edge online video and mobile app initiatives  

BOSTON--(BUSINESS WIRE)-- Brightcove (NASDAQ: BCOV), a leading global provider of cloud content services, today 
announced the winners of the company's 2012 Innovation Awards, recognizing some of the most innovative, cutting-edge 
online video and mobile app initiatives and campaigns across a number of industries and use cases. 

Awards were presented in nine categories this morning at Brightcove's PLAY 2012 global customer conference. Categories 
included: Best Agency Campaign, Best Customized Player, Best Live Video Event, Best Mobile App, Best Mobile Video, Best 
Monetization Strategy, Best Premium Video Initiative, Best Connected TV App, and Best Video Marketing Initiative. 

The full list of winners of the 2012 Brightcove Innovation Awards is as follows: 

● Best Agency Campaign: GLG for T-Mobile  

● Best Customized Player: Mun2 

● Best Live Video Event: Digital Broadcasting Group for Digitas NewFront 

● Best Mobile App: Met Opera on Demand iPad App from The Metropolitan Opera 

● Best Mobile Video: Boston Globe 

● Best Monetization Strategy: Fox News 

● Best Premium Video Initiative: Universal Sports 

● Best Connected TV App: Manga Entertainment for Xbox 

● Best Video Marketing Initiative: PUMA 

"The 2012 Brightcove Innovation Award winners embody some of the most exciting applications of our technology to create 
compelling content experiences that reach audiences on all devices," said David Mendels, president and chief operating officer 
at Brightcove. "The range of nominees and high quality of the entries each year are a testament to the fact that Brightcove 
customers around the world are leading the way in delivering high quality, innovative video and app experiences. We are 
pleased to honor such an impressive group who are on the cutting edge of digital media." 

The full list of finalists for the 2012 Brightcove Innovation Awards is as follows: 

● Best Agency Campaign: VML for Bear Naked Granola; GLG for T-Mobile; Switch for Budweiser.  

● Best Customized Player: Mun2; YEAH; Teaching Channel 

● Best Live Video Event: Digital Broadcasting Group for Digitas NewFront; Professional Bull Riders - Live Event Center; 
Samsung Mobile Unpacked 2012. 

● Best Mobile App: AMC Networks; Met Opera on Demand iPad App from The Metropolitan Opera; NBCU Screen It; 
Redbox. 

● Best Mobile Video: The Boston Globe; Cars.com; Joyce Meyer Ministries; NET-A-PORTER.  

● Best Monetization Strategy: Fox News; OMS; BUZZ MEDIA. 

● Best Premium Video Initiative: AMC Networks; Milyoni's Social Cinema for Universal Pictures; Universal Sports. 

● Best Connected TV App: Showtime Preview App for Roku; STV Player; Manga Entertainment for Xbox. 

● Best Video Marketing Initiative: PUMA; Macy's; Quest Software. 

About Brightcove 

http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fplay.brightcove.com&esheet=50320656&lan=en-US&anchor=Brightcove%27s+PLAY+2012&index=1&md5=948a745b357dd391e6b976e1490fe728
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Brightcove Inc. (NASDAQ: BCOV), a leading global provider of cloud content services, provides a family of products used to 
publish and distribute the world's professional digital media. The company's products include Brightcove Video Cloud, the 
market-leading online video platform, and Brightcove App Cloud, a pioneering content app platform. More than 4,200 
customers in over 50 countries rely on Video Cloud to build and operate media experiences across PCs, smartphones, tablets 
and connected TVs. For more information, visit http://www.brightcove.com.  

This press release may include forward-looking statements regarding anticipated objectives, growth and/or expected product 
and service developments or enhancements. Such forward-looking statements may be identified by the use of the following 
words (among others): "believes," "expects," "may," "will," "plan," "should" or "anticipates," or comparable words and their 
negatives. These forward-looking statements are not guarantees but are subject to risks and uncertainties that could cause 
actual results to differ materially from the expectations contained in these statements. For a discussion of such risks and 
uncertainties, see "Risk Factors" in the Company's filings with the Securities and Exchange Commission, including its most 
recent quarterly report on Form 10-Q. Brightcove assumes no obligation to update any forward-looking statements contained 
in this press release in the event of changing circumstances or otherwise, and such statements are current only as of the date 
they are made. 
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